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Disc I alimer HARRISONS MALAYALAM LIMITED

This presentation may include statements which may constitute forward-looking statements. All statements that address expectations or
projections about the future, including, but not limited to, statements about the strategy for growth, business development, market position,
expenditures, and financial results, are forward looking statements. Forward looking statements are based on certain assumptions and
expectations of future events. The Company cannot guarantee that these assumptions and expectations are accurate or will be realised. The
actual results, performance or achievements, could thus differ materially from those projected in any such forward-looking statements.

The information contained in these materials has not been independently verified. None of the Company, its Directors, Promoter or affiliates,
nor any of its or their respective employees, advisers or representatives or any other person accepts any responsibility or liability whatsoever,
whether arising in tort, contract or otherwise, for any errors, omissions or inaccuracies in such information or opinions or for any loss, cost or
damage suffered or incurred howsoever arising, directly or indirectly, from any use of this document or its contents or otherwise in
connection with this document, and makes no representation or warranty, express or implied, for the contents of this document including its
accuracy, fairness, completeness or verification or for any other statement made or purported to be made by any of them, or on behalf of
them, and nothing in this document or at this presentation shall be relied upon as a promise or representation in this respect, whether as to
the past or the future. The information and opinions contained in this presentation are current, and if not stated otherwise, as of the date of
this presentation. The Company undertake no obligation to update or revise any information or the opinions expressed in this presentation
as a result of new information, future events or otherwise. Any opinions or information expressed in this presentation are subject to change
without notice.

This presentation does not constitute or form part of any offer or invitation or inducement to sell or issue, or any solicitation of any offer to
purchase or subscribe for, any securities of Harrisons Malayalam Limited (the “Company”), nor shall it or any part of it or the fact of its
distribution form the basis of, or be relied on in connection with, any contract or commitment therefore. Any person/ party intending to
provide finance / invest in the shares/businesses of the Company shall do so after seeking their own professional advice and after carrying
out their own due diligence procedure to ensure that they are making an informed decision. This presentation is strictly confidential and may
not be copied or disseminated, in whole or in part, and in any manner or for any purpose. No person is authorized to give any information or
to make any representation not contained in or inconsistent with this presentation and if given or made, such information or representation
must not be relied upon as having been authorized by any person. Failure to comply with this restriction may constitute a violation of the
applicable securities laws. The distribution of this document in certain jurisdictions may be restricted by law and persons into whose
possession this presentation comes should inform themselves about and observe any such restrictions. By participating in this presentation
or by accepting any copy of the slides presented, you agree to be bound by the foregoing limitations.
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HARRISONS MALAYALAM LIMITED

Largest Cultivator and Producer of Tea in South India.

Single Largest Producer of Rubber in India.

Location
Head Office in Cochin, Kerala.
Estates : 11 Tea & 11 Rubber Estates in Kerala.

2 Tea Estates in Tamil Nadu.
Factories in 11 Tea Estates & 6 Rubber Estates.
Tea Blending Unit in Coimbatore , Tamil Nadu.

Listed in BSE & NSE

Employees

Employee Base of around 10000.
Employing mostly women from rural
areas of Kerala and Tamil Nadu.

ICRA Long Term Rating BBB-
ICRA Short Term Rating A3



HARRISONS MALAYALAM LIMITED

H M L MANAGEMENT TEAM

N. Dharmaraj C. Vinayaraghavan

Whole Time Director & Chief Executive ~ President

K.N. Mathew P.A. Krishnamoorthy

Cherian M George  Sheeja M.S.

P.N.Ravunni  Santhosh Kumar Anil George Joseph

Marketing & Commercial

V. Venugopal Suresh Menon




HARRISONS MALAYALAM LIMITED

N. Dharmaraj, Whole Time Director

Sachin Nandgaonkar, Non-Executive Director

Kaushik Roy, Non-Executive Director

P. Rajagopalan, Non-Executive Director

Haigreve Khaitan, Non-Executive & Independent Director

G. Momen, Non-Executive & Independent Director

J.M. Kothary, Non-Executive & Independent Director

Sucharita Basu, Non-Executive & Independent Director

Company Secretary

Ravi Anand
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H M L FACILITIES HARRISONS MALAYALAM LIMITED
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HARRISONS MALAYALAM LIMITED
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HARRISONS MALAYALAM LIMITED

Major Grades Major Marks

RD = GBOP
Surya Arrapetta
- SFD 4 GFOP
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= SRD = TGBOP
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HML AWARDS & CERTIFICATIONS
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HARRISONS MALAYALAM LIMITED

Ethical Tea
Partnership
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Confederation of Indian Industry
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H M L MAJOR CUSTOMERS (T E A) HARRISONS MALAYALAM LIMITED
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H M L MAJOR CUSTOMERS ( RUBBE R) HARRISONS MALAYALAM LIMITED
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RUBBER LIMITED
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HARRISONS MALAYALAM LIMITED

HML ey rinanciaLs

Details

FY 2014-15 FY 2013-14

Net Revenue o 321.85 365.10
EBITDA . (13.67) 26.70
EBITDA Margin -4% 7%
PAT . (35.26) 4.42

EPS . (19.18) 2.38

Net Worth o 286.66 321.92

Debt o 112.94 110.07

Debt-Equity Ratio 0.39 0.34

No. of Shares . 1.85 1.85

Book Value . 155.33 174.43
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HARRISONS MALAYALAM LIMITED

HML kev FINANCIALS (REVENUE TREND)
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H M L KEY FINANCIALS (REVENUE BREAKUP BY PRODUCT) HARRISONS MALAYALAM LIMITED

2013-14 2014-15

mTea = Tea
® Rubber = Rubber
u Other = Other




H M L KEY FINANCIALS (REVENUE BREAKUP BY GEOGRAPHY) HARRISONS MALAYALAM LIMITED

2013-14 2014-15

B Domestic B Domestic

- m Exports = Exports




HML kev FINANCIALS (EBITDA TREND)
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HARRISONS MALAYALAM LIMITED
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HARRISONS MALAYALAM LIMITED

HML Kev FINANCIALS (NET WORTH TREND)

NET WORTH - RS. CRORES
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HML kev FINANCIALS (DEBT TREND)
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HARRISONS MALAYALAM LIMITED
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HML stratecy

HARRISONS MALAYALAM LIMITED

Focussed approach on improvement in quality of both tea and rubber to
further enhance premium in the market- through better agricultural
practices to improve the input quality and strengthening the manufacturing

Increase the capacity
utilisation of the factories
through procurement of tea
green leaf/rubber latex from
small farmers for processing
and conversion to finished
products.

Volume G

process.

Growth

Strategy

Improvement in overall Yield
through better harvesting
practices and increase in
yielding area.

Improvement in the export volume for orthodox tea to reduce the
dependency on domestic sale and to improve the overall realisation.



HARRISONS MALAYALAM LIMITED

End of Presentation



